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Snapshots of our Houston-based design workshop, language 
access workshop, and usability testing sessions.

Introduction
Voting in the U.S. isn’t always easy. Even native English speakers can 
find it confusing to move from registering to casting a ballot. For new 
citizens and voters who speak a language other than English, the 
process can feel overwhelming. These challenges sometimes cause 
people to sit out of elections, even when they want to vote.

This toolkit is here to help. It focuses on how to design bilingual voter 
education materials: resources that present information in English plus 
one other language. By following these guidelines, you’ll be able to 
create materials that make voting clearer, more welcoming, and more 
accessible for all. 

Who is this toolkit for?
This toolkit was designed with and for community organizations 
doing voter education work with new citizens and multilingual 
communities.

The research behind this toolkit
This toolkit is based on research in the Greater Houston area with 
community organizations, new citizens, and local Chinese-speaking 
and Spanish-speaking communities. We wanted to learn:

•	How do community groups teach multilingual and new citizen 
voters about voting, and how we can support them?

•	What types of messaging and visual design do Houston’s 
multilingual and new citizens find engaging?
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What’s inside this toolkit

Plan a multilingual voter education strategy. 
•	 Introduction on page 6 
•	Language access plan template on page 7
•	Stakeholder mapping on page 8
•	Translations tracker on page 9
•	Multilingual elections glossary on page 10
•	Translation process planning template on page 12
•	Feedback and complaints tracking planning document on page 13 

Write voter education content that addresses the 
needs of multilingual communities. 

•	 Introduction on page 14
•	Considerations for writing voter education content for 

multilingual people on page 15
•	A messaging chart that answers basic voter questions in Spanish, 

Chinese, Vietnamese, and Korean on page 18

Design bilingual materials that invite participation 
from multilingual speakers and new citizens. 

•	 Introduction on page 19
•	Recommendations for designing content for multilingual 

communities on print and web on page 20

	° Typography on page 21
	° Hierarchy and content structure on page 30
	° Imagery on page 39
	° Color on page 45

•	Canva templates of voter education materials for adaptation and 
use on page 47
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Other terms used to describe these 
communities are:

•	Heritage language speakers (used 
by colleges, especially in program 
descriptions e.g. Spanish heritage 
speaker, heritage speakers of Spanish)

•	Limited English proficient (LEP) individual 
or “Individuals with limited English 
proficiency (used by government 
agencies like the Department of Justice 
and Centers for Medicare & Medicaid 
Services, etc.)

•	Immigrant communities (used by used 
by local community organizations and 
media outlets)

•	New citizens (used by USCIS, local 
governments, media)

•	English language learner (ELL) (used in 
education contexts)

•	Non-native English speaker

Multilingual communities and new citizens come from a wide range 
of class, racial, ethnic, religious, and language backgrounds. In this 
document we’ll be using the terms multilingual person/community 
and new citizen to mean the following: 

Multilingual person
A multilingual person is someone who uses more than one language 
in their daily life. This includes people who speak English and 
another language, as well as those who primarily speak a non-
English language.

New citizen
A new citizen is someone who was born outside the United States 
and has recently become a U.S. citizen through the naturalization 
process. New citizens may speak one or more languages and come 
from diverse cultural, racial, and religious backgrounds.

Who is included in “multilingual person and new citizen”?
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What are the barriers to voting for multilingual communities 
 and new citizen voters?

New citizens and multilingual voters face a unique set of challenges. 
Sometimes those challenges overlap. Some factors that affect how 
new citizens and multilingual citizens engage with voting include:

A wide range of experiences with international  
political systems.
New citizens come from countries with different voting rules. Some 
are voting for the first time; others are used to mandatory voting 
or automatic registration. Some fled political violence and may fear 
using their voice. Understanding their background helps shape 
messages that encourage participation.

Difficulty understanding election terms.
U.S. elections use terms that don’t always translate well or may carry 
unintended meanings. Some concepts have no direct translation. 
Community-created phrases are often clearer, but tools like Google 
Translate can miss these nuances, making it harder for voters to find 
reliable information online.

Lack of access to accurate voter information in 
their preferred language.
Changes to voting laws and translation requirements can leave 
voters without the materials they need. Many don’t have access to:

•	Translated forms to register to vote
•	Translation support on election day to fill out their ballots
•	Materials that explain elected roles and candidates in their language
•	Clear directions on how to get to polls
•	Voter Bill of Rights in their language
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Plan
	F Build a language access plan for bilingual voter outreach Page 7

	F Map your community and identify key stakeholders Page 8

	F List the materials and services that need to be translated Page 9

	F Create a glossary to track local dialects and key terms Page 10

	F Design a translation process that fits your team’s workflow Page 11

	F Set up a tracking system to manage feedback and complaints Page 13
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Build a language access plan for bilingual voter outreach

Helping voters who speak different languages is one of the most 
powerful ways to strengthen our democracy. It might seem 
challenging at first, but you don’t have to do it alone and small steps 
make a big impact.

Many organizations already offer interpreters or translations, but 
without a clear and connected plan, voters can still face barriers. By 
building language support into everything you already do, you can 
create a welcoming, empowering experience that helps every voter 
feel seen, respected, and ready to participate. 

Use these tools to create a system at 
your organization. By using the resources 
in this section, you’ll have:

•	A map of your community members and 
language partners

•	A list of key documents or services that 
need translation

•	A starter kit for a local election glossary

•	A draft of your translation process

•	A plan for getting and responding to 
feedback on your translations

•	Clear next steps for your team

In this section

Create a language access plan
A solid LAP removes barriers to civic engagement. 
This section will show you how to build this language 
access plan (LAP) that integrates seamlessly into your 
organizations current processes.

Language access plan template

A good LAP should include:

•	Centralized vocabulary: A list of common terms and how 
they’re translated

•	Community contacts: A database of trusted people or groups 
who support outreach

•	Experts and helpers: Translators, interpreters, reviewers
•	Translation process: Clear steps for creating and checking 

translated content
•	Complaint handling: A way for people to give feedback or 

report problems
•	Measuring success: How will you track whether your translations 

are working?

https://docs.google.com/document/d/1UPUYpjSpvgarhF3iuvMAB41r_fHjxOkQYJxpTtAvky8/edit?usp=sharing
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Map your community and identify key stakeholders

Stakeholder mapping worksheet
Use the stakeholder map to identify your resources and the language 
communities you want to reach.

Step 1: Individually or with a team, discuss these prompts:

•	Who is on your team or staff that can help with language access?
•	Which neighborhoods or groups speak languages other than 

English? Example: Where are Vietnamese-speaking communities 
in your area?

•	What organizations already serve these communities?
•	Who can you partner with to share language resources? Tip: 

Look at other nonprofits, local governments, universities, or 
advocacy groups

•	Has your city, county, or state already created language access 
tools you can use?

•	What funds are available for translation, interpretation, or 
language outreach?

Step 2: Fill out the map: Start with your organization in the center, 
and work your way out to other people, groups, and services that 
can help you reach language communities.

 Stakeholder mapping worksheet

To build your language access plan, start with two questions: 

•	Who are you trying to reach? 
•	What resources do you have?

Use this stakeholder map to fill out pages 7 - 11 of the 
language access plan template.

https://drive.google.com/file/d/1iIjZ9VfeegDi_ZX1Hzb6jmEQ_sETdo6o/view?usp=sharing
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Use this Translation, services, and vocabulary worksheet to fill 
out page 11 of the language access plan template.

List the materials and services that need to be translated

After mapping your audiences, identify which materials and 
services need translation and which services you want to provide 
translation for. 

Translation tracker and worksheet
This printable “Translations, services, and vocabulary” worksheet can 
be used individually or as a group activity help you list out all of the:

•	 Items/services to translate
•	Which languages you want to translate them to
•	Which platforms or events you would like to share these 

materials on

“Translations, services, and vocabulary” worksheet

You can use this digital translations tracker as a project management 
tool to keep track of materials and services that you want to translate.

Translations tracker

https://drive.google.com/file/d/1xlMhrjA4v8aOY1pNnuBPeJqMIYJpdm5f/view?usp=drive_link
https://docs.google.com/document/d/1chwVYh4f4s4nHioGDLdfis-oz89kov5a0Xt0_poRmX0/copy
https://docs.google.com/spreadsheets/d/1JB7la7kBmCpxUY0pT3pa0XOXCTvXplXoWhBv8f8tqos/copy
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Create a glossary to track key terms and local dialects (Continued)

Language is complex and ever-evolving. Each language is full of 
unique rules, cultural differences, and regional quirks. This makes 
translation more than just switching words. It means understanding:

•	Dialects and tone (formal vs. informal)
•	Words that don’t exist in other languages
•	Specialized terms (e.g. legal or medical language)
•	Cultural context and meaning

This is why machine translation (like Google Translate) can fail. 
For example:

Machine translation tools don’t always catch tone, context, or 
regional meanings. They’re a helpful start, but not a final solution. 

Sometimes, even professional translators can make mistakes. 
Translation vendors often use a specific regional dialect when 
translating materials. This is where local glossaries and community 
reviews can come in handy. 

midterm election

Elección intermedia

중간 선거 中期选举

Bầu cử giữa nhiệm kỳ

New citizen 

Nuevo ciudadano

신규 시민권 취득자 新公民

Công dân mới 

Voting in person

Votar en persona

현장 투표 亲自投票

Bầu cử trực tiếp
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Tool
Start putting together a translated glossary of election terms. Use 
the regional dialects from your language communities. For example, 
if your area has many Mexican and Venezuelan residents, reach out 
to English and Spanish speakers from those communities. Ask them 
how to translate each term. 

You can share this glossary within your organization. When someone 
needs to create get-out-the-vote materials, they can check the 
glossary to ensure they use the right regional terms. You can also 
share it with translation vendors to ensure they use community-
friendly language.

If you don’t have a community review process for your election 
materials, this is a great way to start building relationships. 
Community reviews help make sure that language, tone, and visuals 
resonate with your target audience.

Starter multilingual election terms glossary

Quick Tip: Many organizations have 
started creating local translated glossaries. 
Reach out to groups in your area to check 
if they have one! Repetition helps build 
knowledge. If local organizations use the 
same terms, community members can 
become more comfortable with election-
related language and processes.

https://docs.google.com/document/d/1chwVYh4f4s4nHioGDLdfis-oz89kov5a0Xt0_poRmX0/edit?usp=sharing
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Design a translation process that fits your team’s workflow

Translating materials takes time. Many steps go from writing your 
content to getting it approved and finally sending it to a vendor or 
community member for translation. Creating a repeatable process 
can make translations smoother.

Tool
Use this printable template to draft a translation process that 
fits your organization’s needs. Think of it as a starting point for 
conversations about how language access is built into your current 
work and where it can grow.

Quick Tip: A translation process isn’t meant to be rigid or 
inflexible. It’s a tool to help align expectations and improve 
coordination among staff.

Examples of some steps you might include are:

•	Write your content in plain language. We’ll share more tips on this 
on page 17

•	Choose the right translators. These can be paid professionals, 
bilingual staff, student volunteers, or community members

•	Budget for translation work. Planning ahead saves time and money
•	Match the dialect used in your local community (e.g., Mexican 

Spanish vs. European Spanish) This can be done through 
community review. Test messages with native speakers

•	Build in opportunities to ask for feedback from your target 
audience often. Their input makes your outreach more accurate 
and trusted

Translation procedure worksheet

Use this starter translation procedure planning worksheet to fill 
out page 14-18 of the language access plan template.

https://drive.google.com/file/d/1TdSHBVF1-4Pe7SQiyMOv6OS2Zq8Zr-rw/view?usp=drive_link
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Set up a tracking system to manage feedback and complaints. 

A strong Language Access Plan goes beyond translating materials. It 
involves listening, learning, and growing over time. People should be 
able to share concerns without confusion or fear. A good complaint 
process helps fix problems and builds trust. This page guides you 
on managing complaints and tracking progress during outreach in 
multilingual communities.

Managing complaints
Think through your current feedback mechanisms and how they 
can be improved. Decide, moving forward, what you will do if a 
community member alerts you to issues in your materials. 

Start by answering:

•	How can someone file a complaint? (online form, phone, in person?)
•	Who reads the complaint first?
•	Who responds and how soon?
•	What happens after?

Tracking progress
Keeping track of what’s working (and what’s not) helps you improve. 
Choose how and where you’ll record this data (a spreadsheet, a 
shared folder, your CRM, etc.) 

Here are some ideas for what you can measure:

•	How many translated items are produced?
•	How often are interpreters requested?
•	What languages are requested most frequently?
•	Where do complaints come from?
•	How long does it take to respond to a complaint?
•	How many community feedback sessions did you hold?

Planning improvements
Tracking isn’t enough on its own. Make a habit of learning from what 
you collect. 

Consider:

•	What can we do better next time?
•	What did we learn from recent complaints?
•	How are we closing the feedback loop with the community?

Managing complaints and tracking progress 
planning worksheet
Use this template to begin drafting your complaint management and 
tracking plan.

“Complaint management and tracking” worksheet

Use this information to complete pages 19-20 of the language 
access plan template.

https://drive.google.com/file/d/10Srm5xLecxqunelItOkuNXxVfPDTYY6V/view?usp=drive_link
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Write
	F Know your audience: What information is most important to new 

citizens and non-English proficient voters? Page 15

	F Learn how multilingual readers process written information Page 16

	F Use plain language in voter education Page 17

	F Format your content for design Page 18
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Know your audience: What information is most important to new citizens and 
non-English proficient voters?

When writing voter education content, think about 
the needs of your audience. What might a new 
citizen need to know about voting for the first 
time? What support might a voter with low English 
proficiency need to navigate the voting process?

Some topics to consider include:

•	What are my voter rights as a new citizen?
•	What rights do I have as a voter who 

doesn’t speak English?
•	Where can I get voter assistance like 

translation support?
•	What kind of identification documents 

do I need to vote? Where can I get them?
•	What kinds of elections (local, state, 

federal) can I vote in? 
•	What elected positions can I vote for?
•	How do I register to vote?
•	How do I fill out my ballot?

Check out our New Citizen’s Pocket Guide to voting for 
an example frequently asked voter questions and answers.

https://drive.google.com/drive/folders/1hv49r37D1rm82UKPKdHLcWTTRoFULgA0?usp=sharing
https://drive.google.com/drive/folders/1hv49r37D1rm82UKPKdHLcWTTRoFULgA0?usp=sharing
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Learn how multilingual readers process written information

We recommend creating materials that show text in English and 
the other language side-by-side to help support all of the ways 
multilingual people understand information. When someone is 
reading in a bilingual setting, like a flyer that has both English and 
Spanish, or a ballot guide with Chinese and English, they’re not 
reading one language at a time. They might:

•	Glance back and forth between the two languages to understand 
the meaning better

•	Use their stronger language to make sense of words in the other
•	Pull meaning from pictures, layout, headings, and familiar 

patterns in both language
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Use plain language in voter education

What is plain language?
Plain language means writing in a way that helps people:

•	Find what they need
•	Understand what they find
•	Use the information to take action

Plain language isn’t about “dumbing things down”. It’s about making 
sure everyone can participate, especially in high-pressure moments 
like navigating deadlines or understanding voting options.

Why does plain language matter?
Plain language builds clarity, trust, and access. Here’s how:

It supports multilingual communities

•	When information starts in plain English, translations are clearer 
and more accurate. That’s because short and simple sentences 
are easier to translate. Translators can focus on meaning instead 
of guessing intent which leads to better translations

•	Plain language works across all languages. While using plain 
language in English helps readers and translators, it’s just as 
important in other languages

It builds confidence for new voters

•	Newly naturalized citizens and English learners bring valuable 
knowledge and curiosity but election information can still 
feel overwhelming. Breaking down complex topics into more 
digestible pieces can make voting feel more accessible to 
someone new to the process

It’s helpful for staff

•	 It prevents confusion. This saves staff time by reducing the need 
for follow-up explanations

Plain language helps everyone: readers, translators, and staff.

How do I write in plain 
language?

•	Write for your audience.
•	Use simple words and phrases.
•	Use positive language.
•	Use words consistently.
•	Use active voice.
•	Say “if” before “then”.
•	Test your materials with real readers.
•	Keep the design simple too.

For more information on how to use 
plain language, visit https://civicdesign.
org/topics/plain-language/

https://civicdesign.org/topics/plain-language/
https://civicdesign.org/topics/plain-language/
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Format your content for design

Tips:

•	Consider using imagery like icons and illustrations to 
help guide new voters through the voting process for 
the first time!

•	Remember to do a community review to make sure our 
translations meet the needs of your local communities!

Moving translated content into a design can be hard when you’re not 
fluent in the language you’re using. That’s why we recommend you:

•	Send content to your translators in a table with small chunks of 
text. This will make it easier for you to connect the English version 
to the translated versions of text

•	Only translate one language in each document so that English is 
right next to your translated language. This will reduce errors in 
copying and pasting text into your designs

To help get you started we’ve provided written content that answers 
some commonly asked questions in English, Spanish, Chinese, 
Vietnamese, and Thai. 

Tool: Houston voter education editable content documents

Spanish

Chinese

Korean

Vietnamese

https://docs.google.com/document/d/13hbzJqtRulhpkfS8OrGQkSQJP2Sk2Zu3xoz_Dpnl8Y4/edit?usp=sharing
https://docs.google.com/document/d/1mmyeuR9i8hqZztqz5Bqv7PRyVy7N5GqREm-lYSXGnxU/edit?usp=sharing
https://docs.google.com/document/d/1I5TlVs59EwtSAvitG3w6NkbVOKohxqXARY8I9Er3jP0/edit?usp=sharing
https://docs.google.com/document/d/1hvh_gsrv5eudUNDZ4-UgXlCQ-wGMPnmgwe2r96OwItI/edit?usp=sharing
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Design
•	 Typography Page 21

•	 Hierarchy and content structure Page 30

•	 Imagery Page 39

•	 Color Page 45

•	 Get out the vote Starter Templates Page 47
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For multilingual communities and new citizens, clear, well-designed 
materials are essential for understanding their rights, responsibilities, 
and the voting process. 

Designing communications for people who speak a different 
language takes more than just translations. It takes understanding the 
conventions of their written language and how to lay them out on a 
page to show respect to the language and culture of the community you 
are trying to reach. 

Designing with visual harmony means treating each language with 
equal importance. It helps prevent confusion, supports reading ease, 
and sends a strong message: every voter matters.

When layout, type, and formatting are thoughtfully aligned, your 
materials feel balanced, inviting, and trustworthy. By using the following 
recommendations, you’ll be able to design voter education materials 
that make both languages feel equal, connected, and easy to read.

We will cover the following recommendations 
for designing for multilingual communities:

Typography: How to choose typefaces that 
support multilingual designs. Page 21

Hierarchy and content structure: How to 
lay out content in two languages to support 
bilingual readers. Page 30

Imagery: How to use photos, icons, and 
illustrations to invite multilingual and new 
citizens into the voting process. Page 39

Color: How to choose colors that are familiar, 
trustworthy, and welcoming. Page 45 

Get out the vote Starter Templates: 
Templates in Canva to spark adapt or 
spark inspiration for your voter education 
materials! Page 47

In this section
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Typography 
	F Learn about different writing systems to design better multilingual 

voter education materials Page 22 

	F Not all typefaces support non-Latin characters. Choose the typefaces 
that support characters in each language you need Page 23

	F Things to think about when choosing a typeface Page 24

	F How to find multiscript typefaces in Canva Page 25

	F How to find multiscript typefaces in Adobe Page 27



How to speak to all voters: A bilingual design guide for voter education| May 2025 | 22

Learn about different writing systems to design better multilingual voter 
education materials

Languages have different writing systems, called scripts. Scripts are 
a set of characters used to write the language. Some examples of 
scripts are:

Latin Scripts (A,B,C…)

•	English
•	Spanish
•	French
•	Vietnamese
•	Swahili

Non-Latin scripts

•	Arabic (Arabic script: ت ب ا)
•	Chinese (Hanzi characters: 字)
•	Korean (Hangul: 한글)
•	Hindi (Devanagari: अ आ इ)

Why do Latin vs. non-Latin scripts matter in bilingual design?

•	Some languages take up more space on the page
•	Not all typefaces support non-Latin characters
•	Scripts may be written in different directions (like Arabic, which is 

written right to left)

This section will help you achieve visual harmony in your bilingual 
materials to support readability for multilingual citizens. 

Terms you should know:
Script: A set of characters used to write the  
verbal language.

Typeface: A typeface is the design of a 
specific script. 

Example: 

•	Arial, Noto Sans, and Comic Sans are 
typefaces of Latin script.

Font: A font is a specific version of a 
typeface. It includes details like size (8pt, 
16pt, 24pt, etc.) and weight (bold, italic, 
underline…). 

Example:

•	Noto Sans is a typeface. 
•	Noto Sans SC 12pt bold is a font.
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Not all typefaces support non-Latin characters. Choose a typeface that supports 
characters in each language

When you’re designing materials in more than one language, it can 
be tempting to just pick a different typeface for each one. But using 
a multilingual typeface (a font designed to work well with multiple 
languages) helps everything feel connected, clear, and equal.

Multilingual typefaces are designed so that English and non-English 
text match in size, shape, and feel. That means one language doesn’t 
look “bigger,” “fancier,” or “more important” than another.

We often recommend using the typeface 
Noto Sans to organizations that support 
multiple language communities because 
it supports over 800 languages. 

Noto Sans
In Texas, we have 3 ways to vote!

Noto Sans SC
在德克萨斯州，我们有三种投票方式！

Noto Sans CJK KR
텍사스에서 투표하는 3가지 방법!

But if your organization mainly supports one or two other language 
communities, there are a lot of multiscript typefaces to choose from!

Mismatch: English in a sleek font + Chinese in a 
bulky font = visual imbalance

Match: Both languages use a typeface designed to 
work together = harmony
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Things to think about when choosing a typeface

Choose a sans serif typeface. 
Fancy or highly decorative fonts can make it harder for people to 
read quickly. Serif fonts have little lines or strokes at the ends of the 
letters. Sans serif fonts don’t have those extra lines. “Sans” means 
“without,” so sans serif means without serifs.

Sans serif fonts are usually easier to read on screens and in small 
sizes. For most bilingual voter materials, sans serif fonts are a better 
choice. They’re simpler, more flexible, and easier to match across 
different languages.

Serif

Test how the text looks at different sizes.
Some scripts, like Chinese or Devanagari (used for Hindi), can look 
crowded at smaller sizes. Test your typeface at different sizes to 
make sure it’s still easy to read in both languages.

Consider formality and tone.
Some typefaces feel very formal, serious, or traditional. Others feel 
modern and casual. Choose a style that matches the tone of your 
voter education work. Ask yourself: Is your material meant to be 
exciting and encouraging? Is it more formal and process-oriented? 

Sans Serif

This sentence in the font HelloFont ID 
ChunHei 11pt is difficult to read due to 
the number of strokes in each character 
and the thickness of each stroke.
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How to find multiscript typefaces in Canva

2.	 Click on the font button. 
 

1.	 Create a text box or click on an 
existing text box to open the toolbar.  

3.	 Click on the filter button next to search. 

At the end of this toolkit, we provide editable Canva templates for get 
out the vote materials in four languages. If you want to test out different 
fonts in the designs, these instructions will show you how to find 
typefaces in different languages.
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How to find multiscript typefaces in Canva (Continued)

4.	 Click the language dropdown and pick 
your preferred language. 

5.	 Choose your language and click apply. 
 

6.	 Choose your font! 



How to speak to all voters: A bilingual design guide for voter education| May 2025 | 27

1.	 Log in and open the Adobe fonts webpage:  
https://fonts.adobe.com/fonts.

2.	 On the left side panel, click the dropdown under “Language 
and writing systems”.

How to find multiscript typefaces in Adobe

https://fonts.adobe.com/fonts
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3.	 Choose your preferred language. 4.	 To install your font, click the “Add family” button on the font card. 

How to find multiscript typefaces in Adobe (Continued)
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Tips:

To see other languages the font 
supports, click on the card and 
scroll to the bottom of the font’s 
page. All supported languages 
will be listed under the “Glyph 
Support & Stylistic Filters”.

To only see Sans Serif font options choose “Sans 
Serif” under the Classifications section in the left 
side panel.

How to find multiscript typefaces in Adobe (Continued)
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Hierarchy and 
Content Structure

	F Keep full ideas next to each other in both languages Page 31

	F Use a side-by-side layout to support bilingual readers Page 33

	F Use consistent formatting and hierarchy across languages Page 34

	F When side-by-side layout isn’t possible... Page 36
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Keep full ideas next to each other in both languages

When deciding how much content to put on a page, keep in mind 
that content may be longer or shorter depending on the language. 
Different languages have different character styles, conventions, and 
grammar that can change how long sentences are.

To keep things clear, organize content into meaningful chunks, grouping 
complete ideas together in both languages. This makes it easier for 
readers to find and follow their language without jumping around.

If a full idea doesn’t fit on the page in both languages, continue that 
idea on the next page in both languages. Keep the layout parallel so 
it’s easy to follow in either language.

Why are some languages longer than others?

Some languages require more words to express an idea. In 
other languages, an idea or an action may be combined into 
one word or character.

Certain concepts around elections may not have direct 
translations across languages. So, the translator might 
explain the idea in a way that makes sense for the reader. 
The translation may end up being longer or shorter.

For example, in Hanzi, the most commonly used Chinese 
script, one character can convey an entire word or idea. This 
difference means that a paragraph translated from English 
into Chinese is often shorter. 

In contrast, Spanish uses a Latin script. It often uses more 
words than English to express the same idea. That means 
written text in Spanish is usually longer. 
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Do
If a full idea doesn’t fit on the page in both languages, continue 
that idea on the next page in both languages.

Keep the layout parallel so it’s easy to follow in either language.

Keep full ideas next to each other in both languages (Continued)

.

11

2

2

3

3

4

Don’t
Don’t place mismatched blocks of text side by side in bilingual 
layouts. If the chunks aren’t aligned, readers might get confused 
or think the wrong paragraph is the translation.
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Use a side-by-side layout to support bilingual readers

When creating materials for people with different levels of English 
proficiency, it’s important to understand how they make meaning, 
communicate, and learn. People who speak different languages don’t 
just think in one language or the other, like a switch. They are using all 
of the tools available to them to make sense of the world. This includes:

	° Their native language and level of English fluency
	° Images like photos, icons, and illustrations to understand 
familiar or new concepts

	° Page layouts to figure out the relationship between pieces 
of information. This can include how close things are to each 
other or how similar elements on the page look to each other 

In other words, they’re not just reading. They’re making sense of the 
whole thing using everything they know.

A side-by-side bilingual layout is especially helpful for voters with 
varying fluency levels in both languages. It can help them learn 
election words because if they don’t recognize a word in one 
language, they might know it in the other.

Put the main language your audience speaks in the top or most 
important part of the page so they see it first. This looks like putting 
the non-English language:

•	First on the page for headers
•	On the left side of the page for left-to-right languages
•	On the right side of the page for right-to-left languages (like Arabic)
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Use consistent formatting and hierarchy across languages

Headings, subheadings, and consistent formatting, like bold text, 
bullet points, and color, help guide the reader’s eye to important 
information. When you apply the same visual cues to both 
languages, readers can more easily match and compare content, 
even if they aren’t fluent in both languages.

•	Keep the structure of each language section as similar as 
possible. For example, if you use a bold heading in English, do the 
same in the translated version

•	Align content so that equivalent information is in the same place 
or follows the same hierarchy

Consideration: Research the conventions of the 
language you’re using.

Not all languages use the same formatting to express 
ideas. For example, written Chinese traditionally does not 
use bold or all caps to express emphasis in the way that 
English or other Latin-based languages do. Instead, Chinese 
emphasizes meaning through:

•	Punctuation, like exclamation points (!)
•	Repetition of words or phrases
•	Word choice (using stronger or more expressive terms)

In this case, it’s okay if the formatting differs slightly.

This election booklet uses headers and bullet points to help 
readers identify matching information.
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Do

Don’t
Present the same information using different formats for each language.

Use the same font styles, bold headings and bullet points in each language.

Use consistent formatting and hierarchy across languages (Continued)
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Sometimes it isn’t possible to do a side-by-side layout on one page. 
Here are some alternate layouts that you may use to present 
information in different languages:

•	A social media post carousel
•	A double-sided layout with one language on each side
•	A booklet with one language per page, side-by-side

When side-by-side formatting isn’t possible, use...

A social media post might be too small to fit both languages 
side-by-side. In this case, a carousel with different languages 
might be used.
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Consider a double-sided layout with the translated language on 
one page and English on the back. 

When side-by-side formatting isn’t possible, use...
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Or have the languages side-by-side in a booklet format. 

When side-by-side formatting isn’t possible, use...
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Imagery
	F Include imagery that reflects the voting experience to create a sense of 

connection and familiarity Page 40

	F Choose images that will feel familiar and respectful to who you’re 
trying to reach Page 41

	F Use instructional images that show the voting process so new citizens 
and multilingual voters understand their next steps Page 42

	F Use patriotic imagery to help new citizens quickly identify resources 
related to voting and civic engagement Page 44
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Include imagery that reflects the voting experience to create a sense of 
connection and familiarity

Pictures can help people quickly understand what your materials are 
about, especially if they’re still learning English. But not all images 
send the same message. Use imagery that feels clear, respectful, and 
welcoming for your audience.

Use photos or illustrations that clearly show people voting. For 
example, someone:

•	Filling out a ballot
•	Putting a ballot into a drop box
•	Getting help from a poll worker

These images help people connect your materials to the act of voting.

This kind of imagery works well with formal language and is 
especially helpful for older naturalized citizens, who often expect 
government materials to look official and serious.
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Choose images that will feel familiar and respectful to who you’re trying to reach

Images are powerful. They send messages about who the material 
is for and how important the information is. That’s why choosing the 
right imagery matters when designing voter education materials in 
English and another language.

When choosing images, consider the formality of the imagery. This 
includes whether your images are realistic (like photographs) or 
more stylized (like illustrations or icons), and how playful or serious 
they feel.

Younger adults (under 40) often 
like bright, colorful, modern, and 
stylized images. These might 
include flat illustrations, diverse 
characters, or colorful design 
elements. For this audience, 
informal or playful design 
can make materials feel more 
accessible, friendly, and inviting.

Older adults, especially new 
citizens or individuals from 
countries where government 
communication tends to be 
more formal, may prefer realistic 
photos or traditional styles. They 
may feel that bright or cartoon-
style images look “too playful” or 
“not serious enough.”

Quick Tip: For more tips on how to use colors in a way that 
respects cultures and strengthens your voter education 
materials, check out our:  How to design impactful voter 
education materials toolkit

https://civicdesign.org/wp-content/uploads/2024/05/CCD-OH-How-To-Design-Impactful-Voter-Education-Materials-Toolkit-24-04-05-1.pdf
https://civicdesign.org/wp-content/uploads/2024/05/CCD-OH-How-To-Design-Impactful-Voter-Education-Materials-Toolkit-24-04-05-1.pdf
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Use instructional visuals to show key steps in the voting process, helping new 
citizens and multilingual voters understand what to do next

Use images to supplement but not replace written 
information. Icons, illustrations, and photos 
support written information to help people who 
are new to the voting process understand the 
steps they need to take to participate. 

Use images to support instructions around key 
voter tasks, including:

•	How to register to vote
•	How to mark a ballot (in person or by mail)
•	What are different ways to vote
•	What kinds of voter ID are accepted
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The civic icons and images library
Images help communicate ideas across language 
barriers. They offer visual context that supports 
understanding even when someone isn’t fully fluent 
in English. The civic icons and images library is a 
collection of images to use across voter education 
materials, websites, voter guides, and posters. 

Each image is available in a variety of image 
formats, each in its own folder.

•	PNG for web
•	SVG for web
•	JPG for print
•	TIF for large print files
•	Adobe Illustrator (AI) for source files

Make your voter education materials clearer and 
more inclusive. Visit the Civic Icons and Images 
Library to find ready-to-use visuals that support 
multilingual voters and new citizens.

To browse and download these free images visit 
The civic icons and images library

https://electionexcellence.org/resources/civic-icons-and-images/
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Use patriotic imagery to help new citizens quickly identify resources related to 
voting and civic engagement

Images can do more than decorate your materials. It can help people 
immediately understand what your resource is about.

New U.S. citizens have to navigate a lot of paperwork and new 
processes. Resources with familiar U.S. symbols and imagery helps new 
citizens know that a resource is related to the U.S. political process.

You can use:

•	Stars and stripes as decorative elements on the page
•	Voting-related icons and illustrations (like a ballot box, a 

checkmark, or the U.S. flag)

Quick Tip: Test with your specific, intended 
audience to make sure your imagery 
appeals to them. 

For example, patriotic imagery may not 
appeal to younger voters who are natural-
born citizens. Testing imagery with your 
audience can reveal the reasons why 
people do or don’t participate in elections.
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Color
	F Use red, white, and blue and patriotic imagery to help new citizens 

quickly identify resources related to voting and civic engagement Page 46
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Use red, white, and blue to help new citizens quickly identify resources related 
to voting and civic engagement

Color can do more than decorate your materials. It can help people 
immediately understand what your resource is about.

Many new U.S. citizens look for familiar U.S. colors and symbols to 
know that a resource is related to the U.S. political process, even 
before reading the text.

You can use red, white, and blue as the main color scheme. This 
means you can use this color scheme to

•	Highlight important text in red, white, or blue
•	Add color blocks to organize content
•	Add visual graphics in consistent colors
•	Make photos more visually consistent by adding red, white, or 

blue borders

Quick Tip: For more tips on how to use 
colors in a way that respects cultures 
and strengthens your voter education 
materials, check out our:  How to 
design impactful voter education 
materials toolkit

https://civicdesign.org/wp-content/uploads/2024/05/CCD-OH-How-To-Design-Impactful-Voter-Education-Materials-Toolkit-24-04-05-1.pdf
https://civicdesign.org/wp-content/uploads/2024/05/CCD-OH-How-To-Design-Impactful-Voter-Education-Materials-Toolkit-24-04-05-1.pdf
https://civicdesign.org/wp-content/uploads/2024/05/CCD-OH-How-To-Design-Impactful-Voter-Education-Materials-Toolkit-24-04-05-1.pdf
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To help you get started, we provided some starter templates in 
Canva to show you what these recommendations can look like 
in practice. These templates can be used as is, built upon, or 
adapted to meet your organization’s target audiences.

“What forms of ID can I use 
when voting?” two-sided flyer

Spanish

Chinese

Korean

Vietnamese

“How do I mark my ballot?” 
instructional flyer

Spanish

Chinese

Korean

Vietnamese

If you need help using Canva, learn more online at  
A Beginner’s Guide to Canva

Ready-to-use GOTV starter templates in Spanish, Chinese, Korean and Vietnamese

“How to vote in Texas” flyer

Spanish

Chinese

Korean

Vietnamese

“You have a right to 
translation support” social 
media post

 All Languages

https://www.canva.com/design/DAGUbsa8Zy8/FpkQFaW1Tr6ZRrvrVHV1AA/view?utm_content=DAGUbsa8Zy8&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=h0f101bc070
https://www.canva.com/design/DAGUQo9vn00/6cDNm3rR_JTCYy4oo5OHwQ/view?utm_content=DAGUQo9vn00&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=hcb2adfbc1d
https://www.canva.com/design/DAGUbj7mOGE/NenpXmxZSIOFHTjrmUQJig/view?utm_content=DAGUbj7mOGE&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=h9adc65bd9a
https://www.canva.com/design/DAGUbrzUh-o/AcpLqiuzVHaes2rvWbpKpA/view?utm_content=DAGUbrzUh-o&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=he56e7b5414
https://www.canva.com/design/DAGUn_tvz1k/gK93PWtXGoryQH2l0c6Djg/view?utm_content=DAGUn_tvz1k&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=hafa334ebcc
https://www.canva.com/design/DAGUQK_AD3A/ZkLHe9dZGtCwJw8kxA9bJA/view?utm_content=DAGUQK_AD3A&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=h59f3420bcc
https://www.canva.com/design/DAGUn-3CuVE/J6NRptF8nVS0r3bQKBuOug/view?utm_content=DAGUn-3CuVE&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=h9ac3a07147
https://www.canva.com/design/DAGUn71LW1k/KShjqNBWEhMWz_Md-ZfdCA/view?utm_content=DAGUn71LW1k&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=h7c9232c447
https://www.canva.com/learn/how-to-canva-beginners-guide/
https://www.canva.com/design/DAGm4VPCb2g/HzRY03i7GHlgfrkS5B9c3g/view?utm_content=DAGm4VPCb2g&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=hd0f476d5c6
https://www.canva.com/design/DAGm5GQhpVY/DzvXU1YO5mr1vbIb55Yk7Q/view?utm_content=DAGm5GQhpVY&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=haf9a11cd82
https://www.canva.com/design/DAGm5BC92fs/eVO2lnNGhzFi7OXxRlOnkg/view?utm_content=DAGm5BC92fs&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=hfc08714641
https://www.canva.com/design/DAGm5PfspKQ/cyhUSVkkMdzp4qBEWnWkBA/view?utm_content=DAGm5PfspKQ&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=hb3b31d92a9
https://www.canva.com/design/DAGUPat1y9s/1DJfnnugTRKRKX3GYW5oLg/view?utm_content=DAGUPat1y9s&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=h6a50329584


Thank you! 
For questions and to learn 
more find us:
civicdesign.org 
hello@civicdesign.org  
410-921-6811  
@civicdesign 

Civic Designing   
Practical tips and civic design research

Civic Design Irregulars  
News for friends interested in civic design

Find all resources listed in 
this toolkit at 
https://bit.ly/
CCDBilingualDesign

Thank you to all the community leaders, participants, and partner 
organizations who shared their time, knowledge, and passion with 
us. Your voices are at the heart of this work.

This toolkit is the result of your ideas, feedback, and collaboration. 
It reflects a shared belief: that clear communication helps open 
the door to civic participation for everyone.

This project was made possible through the generous support of 
Houston Endowment Incorporated. We are deeply grateful for 
their commitment to strengthening democracy and expanding 
access for all communities.

http://www.civicdesign.org
https://civicdesign.us14.list-manage.com/subscribe?u=4bc2d167ed12c8b8556b207e0&id=0c88094900
https://civicdesign.us14.list-manage.com/subscribe?u=4bc2d167ed12c8b8556b207e0&id=e2b52b3da6
https://bit.ly/CCDBilingualDesign

